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fuqqrsrffi, F<qrsT (q.q.)
GHHINDWARA UNIVERSITY, CHHINDWARA (M.P.)

Class/ mur

Tifle of Subject / frqq fiT {t++,

PaperNo./swcr{ m'qia,

Ma:r. Marks/etkotrq ei-6

:- 2019-20

M.Com Second Semester frffiq dq
Corporate legal Fr,amework
ffiq ffft-o, riiffiT
I

40+10

fffirq

Session

Particulars/

Unit-1 thhe Companies AcL 1956 (relevant Provisions): Definition, types of companies,

demorandum of association, Articles of association, hospectus, Share capital and

vlembership, Meetings and Resolutiou, Company Management, Managerial

lemuneration. Windins up and dissolution of companies.
go8 -1 ffiffiffiT* (reso) fs.{*_a rr*tn<) : qfuT*, 6q*s d ron, qrsq srqr

tqq,qr{E qdBqq ffiqw sr{r tfr W s{srilr, qEiq T{ ,rqfltq, orqfr s6io,

rdq-dq qrRETfr-fi, mqffit mr qfuqrq{ W ftqeq l

Unit-2 Ihe Negotiable Instrumeuts Ac! l88l: Definition, types of Negotiable Insffuments,

:rossinq of Cheque: presentation of negotiable instruments.

Eor{ -z ffi lgsl - qRttTqt, Tqt;rrqr fr-ffit d non, trtEFIeI Elrgfi'

ft qeTrBfurro, qqrfrfr gq-flq : to or tsi-6-{ W gsdrqt{, q$trrq ia-Mt or
;-qf,l-6wt

Unit-3 vIRTP Act 1969: Monopolistic tade practices; Resrictive trade practices; Unfair rade

lracfices.
qoE -s ffitnT sfu+fliq-o qrTR aFx-dt-t oTBfrqq tsog : gm-tEf,grflfr qFIr{ qfl6n,

qTq-{ 4r6n, 3l-{fufl qMR ?mrd-{ |

Unit4 lhe consumerprotection Act, 1986 : Salient features; Definition of consumer, Right of
)onsumer: Grievance Redressal Machinery.

ffi-a ffi ie86 : Efrrs d6rr. sqfrftIr at qRqIqT, Bqfi-ffir d
]rg6n, Rrrrqn ftffiq rix FRffi)

Unit-5 legulatory environment for International Business : FEMA, WTO : Regulatory

iamework of WTO, basic principles and its character, WTO provisions relating to

rreferential heatment to developing counties;regional groupings, technical standard,

rnti-dumping duties and otherNon TariffBarriers, Custom valuation and dispute

iettlement. TRIP and TRIMS.

{f,r{ -5 ffi qrqN 6 rfrq qiKur E-{rrIrfi : ltl(qtl Fil;r{H }FEIEI qlETIflq F-IIT), ISTq

r l{rrd?T - fff{ qrqrc r{rroq fr1 ftqrrro sr+rT, oIEtT$trT ftr€id oii EH-d

, frsq E{rcrm rirr6{ d ffia tylt + faq orEqrq-dT ddfr q+gn S qTEqrT,

s{6Tur, irir-fret rr[q, rlsRTtI sPtrtfr $ffi sltr ce;q & sgim ii.itfi erc-tq t

g.qs' ISqiai sfu ftErd o'r frTer{, ttEm, fiq'El riiifi imqn eTftfir(, (rnrrs)

hr m"d$ E{rqR ffilrlq (rntrr,ts) 
t



furqrsrfu, fuqJ-g;1 (q.s)
GHHTNDWARA UNIVERSITY, CHHTNDWARA (M.p.)

Session fiA$-20

Class/ offi : M.Com Second Semester
Title of Subject / fryq mr fffo 

' grranizfiisnal Behaviour
TrlrirTrf,rfr Emrgr

Papu No./ srflq mqls : II
Mur. Marks/alBsf,q Bi6 : 40+t0

Particulars/ frwr
Unit-l

tS,

)rganizati

leterminar

Jrganizati,

Concept, Types and Significance, Organization Goal and its
Organization Behaviour: concept Nature and Significanbce,

Behaviour models.

w{-1 - cfqEilfw, mFR q TfiE, TirJ-511-gq'dqq W gffiffi
:$rrn fl; r'qh oi\i rtffi, Til-rnflir qr6n erftoe t

I qTdqlc[6

Unit-2 lersonality : Concpet Theories, Determinants and Importance, p.rCrpioo - Co*p*t,
lrocess and Theories, Learning : Concpet, components, affecting factors and theories.

tror{ -z q-thf, - 3rxrrllu[r frfrq fuqa
?kr.il fr-diil I frqqr: srqqnw, 6!q, s,Tlfrd 6R-i qd qeo eilv fr-gtd r

Unit-3 V1otivation:Meaning,typesandimportanteIements,Thffi
{ttitudes and values {oncept, factors, significance and theories.

fod -s illthrt - otel, n+n efu
irrtrf{ull s*F, q6f, tr tp= fuqio r

Unit-4 lnterpersonaIBehaviour:Nature,TransactionalAnalysis,con@
lf-Group fo.rmation, Group cohesiveness, power and Authority.

rort -+ titilqkfr e-{6ri :

Wr,wqrqq{6yTfrdqiorkfiT{l
Unir5 )rganizational confl icts: causes and suggestions, Devetoping sornd.Orgrn"

llimate, Management of change, concpef and process of organizational
)evelopment.

got$ -s tiqr{rFfo futq t

rqq, {Trdqliqo' fr'fi.m o1 orsqR"lr oiq qfuqT 
r
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fu;-<q|-sr ffi, fuq;g1 (q.q.)
GHHTNDWARA UNIVERSITY, GHHINDWARA (M.P.)

$emion :- 2019-20

Class/ mmr : M.Com Second Semester

Title of Subject / frsq qir qftfr : Advanced Statistical Analysis

sqffi HiMq frr$q'l

Papu No,/ srqq{ sqlff : III

Max, Marks/Glftfff,q ii6 : 4o+to

Particulars/ frR I

Unit-1 lheory of Probability - Probability Distributions, Binomial, Poisson and Normal

Disnibution.

E-or$ -r fiqfunT d k{rf, - lrfrodT frf,{ot, tq(, qrusq Tq flqtq frd.qott

Unit-2 lheories of Sampline and Test of Simificance

f+rt -z qqd d frqtn ft qlpinnT oT qq 
t

Unit-3 \nalysis of Variance (including one way and two way classification), Chi-square Test,

rni -s htq frrdqq (\srft fri ffi qtoqq d Hrei) 6r{ E l qftei'T 
t

Unit4 nterpolation and Extapolation. Assoc iation of Attributes,

ror$ -r lff,wtq \a atqq{qq, Iol TiEitI I

Unit-5 legression Analysis, Statistical Decision Theory:- Decision under Risk and

Jncertainty, Decision Tree Analysis,

r+r{ -s ffiqqq{ mqq, Hifrrdq ftrlq frqio, dfuq BilT orfrRqildT d furfr d mq,
irtq gH ffiul



fu<-fl-srfu, fuq;91 (q.q.)
GHHTNDWARA UN|VERSITY, CHHINDWARA (M.p.)

Session :- 2A19-20

Class/ osr
Title of Subject/ frrq 6T {ftfo'

Paper No./ urrq? fr:qis
Max. Marks/sTksirq siffi

Particulars/

M.Com Second Semester Edtq dn
Functional Management
erqtffif cittr

IV
40+10

ft-{inT
Unit-l rinancial Management- Concept, Nature and Objectives, Functiona of Financial

nanager, Financial Planning * Nature, Need and Influencing factors, Characteristics of
r sound {inancial plan.

E6l{ -1 mtEI - erqrmsrT, q-{ffr qE B-firq, tffiq q-qwo' d fld, fr.dq ffi
silqrq?nil oik qlTrfr'-f, frTi qrd qecF, TqERel ffi"q q)q-fl d eerq t

Unit-2 Sapitalization : Concept and Theories, Over and Under capitalization, Capital rt*itui.,
lalanced Capital Structure, Trading on Equity, lrverage, Financial and operating
everage.

{mr$ *2 ryyt - siirqxvrr w frfu frqid orB ft o'-n .iffi
lS s-{qTr, HTdr rR qrqn, edffi"T (fftu): fufrq gq qR,flE-{ ffirfi #t"r'drqtq) 

|

Unit-3 Marketing management : concept Nature and Scope of marketing, Functions of
narketing management, marketing mix, Advertising Management: Meaning,
)bjectives, functions and scope, Media of Advertising, Selecting an advertising media
lssential of a good advertising copy, Meaning of sales promotion, tmportance,
-imitations and Methods of Sales promotion.

gor$ *l EqUH XE*I- frqrrT et
ha1nrsq- sEtvl, o-rd sN *fe, Tar* d qrqq, \1o. fuarq q1urq oT gqrs,rd f{f,rqq sFr e1 qrqM, frmq, frfi-q q-ffi{ fiT sTsl, T{s, Sqrq aili ft-fq
ffif{ +t ftftqir

Unit-4 ?ersonnelmanagement:concept,Functions,Scope,n@
Wan-Power Planning, Sources of Recruitment, Characteristics of good Recruitment
)olicy, Concept of Selection, Selection procedure, Importance of employee Training,
vlethods of Trainins.

Sor{ *4 ffi
qqq qfrfu, o-{qrfr qftreTur

fiTrffi" qirET 6l cfirErr{qF irqqnqr, 6,rd, e}, eiti qEf,,
rff fr r*d, erdfr ,rff frR d asq I qfi qfi er+nvqr,
fiT T6G, sfuTuT a1 frfuqir

Unit-5 Production Management- concept, Importance, Scope uoa n r.tio*rvpes or
production systems, concept of production pllaning, objectives, elements and steps,
Procedure of production conhol, Process of New product Development, Concepi of
Product DiversifrcatioLllgldq{dqation, Simplifi cation and Specilizaation.

EFr$ -5 rflrE;I miq- srqurqu[, qrg eta,
fi erqtrnun, s{es, ils dt{ T{ur. sen-<-r fu-rq qfrB, w s-orq ft-flrr ,h*
rcqrE frhfr*qsT, nqt{rfiqur, irrfr-o-rq eil-i fr'ffifiwT at er+rrq"n t


