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SEMES'IER-lV: SPECIAI- AI'TENTION TO THE STUDENTS

Students are required to select any one specialization group out ol'seven suggested below:

C rouu - Ontional - Sttccirt liz al ion

(A) Marl<eting Managemcnt

1tJ) l:inancial Anall'sis ancl Clonlr'ol

(C) I lLrnrarr l{csourcc [)cvelopnrcnt

(D) Accou nting
(ll) l axation
(l:1 [3anking atrd lttsLrrattcc
((l) \'liinit!lcrrent rtl'ScrViccs

( i rrrrrrr - t A | \1.\ltl(l.-Tll\(; \1.\\.\( ; l]Nl llNT

l. Aclvcrtising & Sales N4anagement Papcr - I

2. Consunrcr llchaviour Paper'- Il

l. I{ural & AglicLrltLrlal Marl<cting l)apcr'- lll
{. lntcrnational Marlicting l)apcr - lV
5. Disser'lntions / I)trriect Ilcpolt & Viva-Vocc

(Jrrrrrrt {ll) FlN,\NClAl- ANA l.\ SlS.\Nl) CON'l-ltOL

l. SccLrritl Anallsis ancl I'ortlirlio Managctncnt. Papcr - I

2. Stlltcgic I'inancial Nlrltgctncnt [)apcr ll
.1. I)xricct Planning lntl 1\4anagctrtent l'apcr - Ill
.1. lndian I:inancial Svstcrr I)apcr IV
5. Disscltation / Ploiect Report & Vir'a-Vocc

(i rou rr (C ) tl IJ M AN Ii.USO tJ IIC I'l DliVIi LO l'M IiN'l'

l. lrrdLrstrial Rclations I)apcr I

L Soci.rl SccLrritr and Wcll'nle l)apcr - II
3. lndustrial [.aris Papcr - lll
4. lluman Il.csource I)lannirrg and [)cvclopnrcnt l'apcr'- IV
5. Disscrlation / Prolect Ilt'port & Viva-Voce

()rouo (l)) A(-'COtlN'tl N(l
l. ( olporatc AccoLrntirrg l>rrpcr - I

l. Cost /\drninistration ilrd (iontrol I)uper Il
-3, AccoLrnting'l'hcor_r l)aper lll
.1. lrstitirtional AccoLrntirr* l)apcr IV
). I)i:.(r't,rti,,n l'r'rrieel l(elrrrrt & \'irrr \',,,.e a*r'\ r''
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Grouo (E). TAXATION

I . Direct 'lax in lndia PaPer - I

2. Business Taxation PaPer - Il
3. lndirect Taxes PaPer - lll
4. Sales & Service Tax PaPer - IV
5. Dissertation / Project Report & Viva-Voce

Group (F) BANKING AND INSURANCE

l. Banking Practices PaPer - I

2. Banking in India Paper - II
Insurance Management PaPer - Ill
4. lndian Financial System Paper - lV
5. Dissertation / Project Report & Viva-Voce

l. Marketing of Services Paper - I

2. Project Management Paper - Il
3. Managernent olNon-Profit Organization Paper - III
4. Indian Financial System Paper - IV
5. Project Report / Dissertation & Viva-Voce Paper -
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I m portant Notc:
l. University, looking to the vision ofstate Covernment has a right to opt any job oriented I

Computer Paper in lieu of One Paper suggested in all groups in each Semester. The

Syllabus of these job oriented / Computer paper shall be framed by the Concemed

lJ n iversity.

E
2. ln . . Semester students have to select one Job related Project. The guideline of the

project work has been provided by the Depa(ment of Higher Education. The Proiect work

will be purely job oriented. The has tieedom to select the project under the guidance ofthe

teacher.
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SUBJECT
Title ol Su bj ect

Paper No.

M.com IV sem

GROUP (A) MARKING MANACEMENT
Advertising and Sales Management

I(Optional)

Maximum Marks : 40+10 CCE

Unit - I Introduction: Concept, Scope, Objectives and Functions of Advertising. Role
Advertising in marketing mix and the advertising process. Legal, ethical and social aspect

advertising.

Unit - 2 Pre-launch Advertising Decision: Determination of target audience, Advertising Media
and their choice. Adve(ising rnessages, Layout ol advertisement and Advertising Appeal,
Advertising Copy.

Unit - 3 Promotional Management: Advertising Department, Role of Advertising Agencies and

their Selection, Advertising Budget, Evaluation of Advertising Effectiveness.

Unit - 4 Personal Selling: Meaning and Importance of Personal Selling,-D ifference between
Personal Selling, Advertising and Sales Promotion. Methods and Procedure of Personal Selling.

Unit - 5 Sales Management: Concept of Sales Management, Objectives and Functions of Sales
Managements. Sales Organization, Management olSales lorce and Sales force objectives, Sales
fbrce Recruitment :- Selection, Training, Compensation and Evaluation.

Suggested Readings:

1. Philip Kotler - Marketing Management
2. Sontaka - Marketing Management
3. P.C. Tripathi - Marketing Management
4. Bhadad & Porwal - Marketing Management
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SUBJECT
Title of Subj ect

Paper No.

M.corl lV scrr.r

: GROL.IP A
: CONSL TM t:lt Ill,llAVlOt-rR
: II(Optional)

Maximum Marks : 40+10 CCE

Unit - I lntroduction: Meaning and Significance of Consumer Behaviour, Determinants of
consumer behaviour, Consumer behaviour Vs. Buyers Behaviour, Consumer Buying Process and

Consumer Movements in lnd ia.

Unit - 2 Organisational Buying Behaviour and Consumer, Research: Characteristics and Process

of organizational, Buying Behaviour, Determinanls of organizational buying behaviour. History
ofconsumer research and Consumer Research Process.

Unit - 3 Consumer Needs and Motivations: Meaning of Motivation, Needs and Goals, Dynamic
nature of consumer motivation, Types and systems of'consumer needs, Measurement of Motives

and Development ol Motivational Research.

Unit - 4 Personality & Consumer Behaviour: Concept of Personality, Theories of Personality,
Personality and understanding consumer Diversity, Self and self-images.

Unit - 5 Social Class and Consumer Behaviour: Meaning olSocial Class, Measurement ol Social
Class, Lif'estyle profiles of the social class, Socialclass Mobility, Aftluent and Non-affluent
Consumer, Selected consumer behaviour applications in social class.

Suggested Readings: l. Philip Kotler - Marketing Management
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SUBJECT
Title of Subject
Paper No.

M.com IV sem

GROTJP A
Raral & Agriculturel Marketing
lll(Optional)

Maximum Marks : 40+10 CCE

Unit - I Rural Marketing: Image of Indian Rural Marketing and Approach to Rural Markets of
lndia, Rural Consumer and Demand Dimensions and Market Segmentations, Channels of
Distribution and Physical Distribution Product Management, Marketing Communication and Sales

tbrce Tasks.

Unit - 2 Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of
agricultural products and their difference with manufhctured goods. Agriculture market: Meaning.

Components, Dimensions and Classification. Markct struoture: Dynamics of Market Structure,

Components of market, Structure and Market forces.

Unit - 3 Market Management and Channel Strategy: Modem marketing management and

agricultural products, Structured organized markets-com mod ity exchange and produce exchange,

Cash market, Forward Dealing, Exclrange Market, Speculative market, Channels of Distribtrtion

fbr consumer goods, Agricultural Consumer Coods and Agricultural Raw Materials.

Unit - 4 Regulation of Markets : Regulated market, Genesis of Regulated Market in India,

I.-imitations in present marketing regulation, Advantages and Limitations of regulated market.

Organization of Regulated Market, Future olRegulated Markets in India.

Unit - 5 Marketing of Farm Products: Packaging - Packing and Packaging, Packing material.

Transportation Advantages, Means of transport and Transportation cost. Grading and

Standardization - Meaning, Type, Criteria, Labeling arrd specilication, Storage and Warehousing.

Suggested Readings:

1. Marketing Management - Sontaka
2. Marketing Management - R.1.. Vashney

3. Marketing Management - Bhadada & Porwal
--)(Y &4--g'N4
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SUBJECT
'l'itle of Sub.iect

Paper No.

M.com lV scm

GITOUP A
IN'I'I]RNAl'IoNAI, MA RKE't'ING
IV (Optional)

Maximum Marks : 40+ 10 CCFI

unit - I International Marketing: Meaning, Scope, Nature and Significance. Intemational
Marketing Environment - Internal and External, International Market. Orientation Identification
and Selection offoreign market, Functions and qualities ofan Export Manager.

Unit - 2 Export Organization: Meaning, affecting factors and types, Overseas product
Development: It's concept and methods, pricing and its I'actors, Methods, ol pricing, price
quotation.

unit - 3 Direct Trading and Indirect Trading: Meaning and Methods, Methods of payment in
international Marketing.

unit - 4 Expoft Credit: Meaning, Nature, Influencing factors and significance, Methods ofExport
credit, Export credit and Finance in India. Risk in Export Trade, Role of the Export credit
Cuarantee, Corporation of India Limited, The Export-lmport Bank of India.

Suggested Readings:

1. International Marketing - V.S. Rathore

<3'- M"_ l|ll), i



M.com lV sem

GROUP-B : FINANCIALANALYSIS &CONTROL
PAPilll - I : Sccurity Analysis And Portfolio Management

Maximunr Marks : 40+ l0 CCE

Unit - I Irrvestrrent: Clonccpt. ob.jcctivcs ancl t1pcs. ll't\,estn]ent ancl SpccLrlation. I-actors ol'Sound
Investrrent Plan. Financial Markets: Meaning and 1'ypes, Investtnent opportr-rnities available in
India.

[Jnil - 2 Concept of llctLrrn and Risk. Sources lrrcl Iypcs of Risli. MeasLrrcrrent of Risk. Concept
ol'l)ortlblio Managernent, I)orttirlio Sclcction. Malkorvitz. Modcl. Capital Asscts Pricing Model.

Unit - 3 Fundamcntal Analysis: [;conornic Anall,sis. Industry Analysis and C)orrpany Arralvsis.
Icchnical Arralysis: Dorv 1'heor1,. [:llrott rvavc lhcory. Charting, I]tllcient Market tlypothesis.

Unit - { Stock lixchange in India: B.S.[.. N.S.t;.. O.'1.C.. Ilttercon ncct ion ol Stock. L.xchangc In
Inclia. Stock Indices and their Cionrputation. SEUI: 'l'heir l\xvcr and []Lrnctions,

Unit - 5 [ir.ncrging l-rends in Indian Capital Market: Depositories ancl Script less l-rading, Book
t)uilding, Stoch Lending Schenrc. Rolling Settlernent. Creen Shoe Option. Ilesponsibilit ies and
code of conduct lbr I,orrlblio Manager.

Suggestetl llead in gs:

1. Invcstrnclrt Managerncnt - Il.l). Ilastogi
2. Sccuritv Analvsis and I)ortlolio Manaqcllent
3. Sccur it) Analr sis ancl l)ortlirlio Managc,.l'tcnt
4. Sccuril) Analvsis and I)ortlirlio Nlanagcnturt

P. Pand ian

S. Guruswami
Jordon / Fischc

hy
P'*
F:;-'

A-2.
-4>d-

N',?

&Ewl@qq &Eqtgr FjJ



M.com IV sem

GROUP - B : FINANCIAL ANALYSIS & CONTROL

PAPER - Il : - Strategic Financial Management

Maximum Marks : 40+ l0 CCE

unit - I concept of 'l irrre value of Moncl'. Lcvcrage Anal1'sis: I inanc ia I and operating Leverage.

Unit - 2 EBIT - EPS Analysis, Financial Break-[ven level, Indif lerence levcl ol EBI'l', Value of

thc I--irm: Net Income and Net operating lncomc Approach. 'fraditional Approach. MM

lly'pothesis.

Unit - 3 Valuation of Equity, Prelerence Slrare. and Debentures.

Unit - { Dividend Decision: Relevancc ol'Sound Dividend Policy. Dividend Policy and Retained

Ilarning. Stability of Dividends, Legal Constraints. Bonus Share. 'l-heories of Dividend Decisions.

Unit - 5 Working Capital: Concept. Needs and Afl'ecting I'actors, Methods of Financing r'vorking

capital. Workirrg Capital Morritoring and cotttrol. llstirration of working capital.

Suggested Readings:

l. Strategic Financial Management - G.P. Lakhotia

2. Strategic Financial Management (Hindi) - N,P. Agarwal
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M.com IV sem

GROUP _ B : FINANCIAL ANALYSIS & CONTROL
PAPER lll : - Project Planning and Management

Maximum Marks : 40+ 10 CCL.

U n it - 1 Proiect: Mean ing, C haracteristics and steps. Project L it'e C1'c le. Causes of Proj ect Failure.

Classification of Pro.ject, Pro.lect ldentilication, Sources ofProject Ideas. Considerations for Initial
Selection of Projects.

Unit - 2 Pro.ject Formulation: Pre-feasibility Study. Project Feasibility Analysis: Market Analysis,
'fechnical Analysis, Irinancial Analysis. Econornic Anall'sis.

Unit - 3 Project Finance: Direct Financial Assistance, Bridge Loans, Specific Assistance Scheme

ol Financial Institutions. Project Organization Structure. Role" Qualities and Functions of Project

Manager. Rights and Respons ibilities ol'a projcct managcr.

Unit - 4 Project Implementation: Pre-requisites for successfirl Implementation. Project
Management Systems; Characteristics, Necessity, Project Management Information System.

Unit - 5 Project Audit: Ex-post Pro.iect Evaluation, Human aspect ol Project Management,
Environment Appraisal of Projects (a brief review).

Suggested Readings:

1. N.P. Agarwal - Project Planning & Management
2. Prasanna Chand - Project Planning & Management

3. Chowdhri S.C - Project Planning & Management
a. Singh Narendra - Project Planning & Management
5. 3rllzlTal fu-a q f4m qMw{r Frdq{, ttw go fuut wogr
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M.com IV sem
GROUP- B : FINANCIAL ANALYSIS & CONTROL

PAPER - [V : - Indian Financial System

Maximum Marks : 40+ l0 CCE

Unit - I IntrodLrction ofFinancial Systcnr: ('onrponents, fitnctions. Nature and Role. Relationship
bct"veen financial systern and Econonric grorvth.

Unit - 2 Money Market in lndia: Meaning. I'unctions. Devclopment ol'Money Market in India.
Money Market InstrLlments. Capital Market: Meaning and functions. Ilistory of Indian Capital
Market. Rclorms in lndian Capital Market.

Unit - 3 Dcpositories and Custodians: l)epository System NSDI-. CSDL. Stocl< Holding
corporation ol India. Derivatives Market, concept. IJenellts and Need. Types of Financial
Derivatives, Irorrvard and l'uture Contracts. Options, IutLrrcs, Types arrd Benetlts.

Unit * 4 Credit Rating: Concept and sigrrilicancc, Credit Rating Agencies in India, Factoring and
Forl'citing.

Unit - 5 MLrtual Irunds: Introducrion. Ilistorr. l1,pcs. Organization. Regulation over Mutual
FLrnds" Ob.jectivcs ol Financial Sector Retbrr.n. Present Positiorr of Financial Sector [{elorms in
lnd ia.

S uggcstcd Ilead ings:

r. lndian Financial System - Il. [,hatak
2. Indian []inancial Systern - Khan &.lain
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M-com IV sem

GROUP _ C : HUMAN RESOURCH DEVELOPMENT
PAPER I: - Industrial llelation

Maximum Marks : 40+ l0 CCE

Unit - I lndustrial Ilelation: Concept, Approaches, Importance o1'Industrial Relation and Scope,

Objectives, Principles of Irrdustrial Relations, Industrial Relation and Productivity.

Unit - 2 Trade Union Concept: Ob.iectives" Signiticance. f'unctions and types, Principles ofl'rade

Union and Unionism. Fundamental Structure of 'l'rade Uniorr, Itole olTrade Union in Industrial

Relation, Problems ol Labour Movenrents in India

unit - 3 collective Bargaining. Negotiatiorrs and workers I)articipation in Management.

Unit - 4 l)roblem of lndustrial Disciplinc. Grievances handling Machinery. Strike and Lockout.

Unit - 5 Ilunran Relations: Meaning. Assuntptions, Principles, [:,volution ol IIuman Relation

Movement, Human Relation Policy, 1'raining in Iluman Relations and their Methods, Criticisrn

and suggestions to Impt'ove Hurnan Relations. Suggestion Systenr: Corrcept, Obiects, Elements

ar'rd Importancc, Means of Suggestions. Controlling suggcstiol'1 syslclll.

Suggested Ilead in gs:

1. lndustrial lielations : K,K. Ahiya
2. lnclustrial Rclatiorrs : Bhagolirval

W;
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M.com lV sem

GROUP _C : HUMAN RESOURCH DEVELOPMENT

PAPER II : - Social Security and Welfare

Maximum Marks : 40+ l0 CCE

Unit - I Social Security: Meaning. [sserrtials. Scope and Importancc. Social Assistance and Socia]

sccurity.Needolsocialsecurityitllrrdia.SocialsecurityMeasuresirrlndia.

Unit - 2 Labour wellare : Mcarring. Needs. objectives. Tl pes arrd Scopc, Cornponents o1'Lahour

Welt'arc. Physical Errvironrnent of Worl( I)lace. Legal provisiorrs related to Physical Envirorrmcrrt'

unit - 3 Fringe Benetits and Services: Meaning" Elenrent and obiectives. Employees Services:

Medical, Recreation, Salety and other services.

unit - 4 Fatigue and Monotony: causes of Fatigue, Effects and measure ol fatigue: Monotony:

Meaning, Methods of Monotony study, Effects and measures. Morale: Meaning, Determinants,

Effects and raising the morals.

Unit - 5 Factors aflecting Job satisfaction, Non monitoring incentives, concept of Protlt Sharing.

Profit sharing in lndia, Co-partnership.

U,..0- kD"t 
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M.com lV sem

CROUP _ C : HUMAN RESOURCH DEVELOPMENT
PAPER - lll :- Industrial Laws

Maximum Marks : 40+ l0 CCE

Unit - I The Factories Act, 1948.

Unit - 2 The lndustrial Dispute Act.

Unit-3TheMinimum Wages Act, 1948

Unit - 4 The Employees' Provident Fund and Misc, Act, 1952

Unit - 5 The payment olCratuity Acl, 1972

Suggested Readings:

1. 6.ql{d - srt jtFr6 $kq-{
2. 3riknq ft'6 - 3i-dft6 tjtrIrrn
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M.com IV sem
GROUP _ C : HUMAN RESOURCH DEVELOPMENT

PAPER - IV : - Human Resource Planning and Dcvelopment

Maximum Marks : 40+10 CCE

Unit - I Personnel Management: Concept, objectives, Scope and Function. Functions and
Responsibilities of Personnel Manager. Man Power Planning: Concept, Objectives and Estimation.

Unit - 2 Recruitment: Selection, lnduction, Promotion and Transfer of employee.

Unit - 3 Training and Development: Objectives, Principles and Techniques. Executive
Development Programmes: Concept, Objectives and Significance, Executive Development
Tech n iques.

Unit - .l Industrial Psychology: Concept. Irunctions and Importance. Place of Psychology in
Industry. Group Dynamics: Meaning. Coals o1'the Group. Classilication of group. Dsserrtials of
group Forrnation, Clraracteristics arrd Advantages ol GroLrp, GroLrp Cohcsiveness: Managing
Croup Confl icts.

Unit - 5 Pcrfbrnrance Appraisal and .lob Evaluation: Conccpt. Objectives. Signiticancc ancl
-['echniques.

Suggested Ilead ings:

1. I'lurnan [iesource Management - G.S. Sudha
2. Human Resource Managelnent - Bhaglirval ,, w._
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M,com IV sem

GROUP_D:ACCOUNTINC
PAPER - I : - Corporate Accounting

Maximum Marks : 40+ l0 CCE

Unit - I Issue and Fort'eiture o1'shares, Accounting lbr Rcdorption of pref-erence Share
and Debenture, Buy back ol' Equity Slrare, prollt prior and After Incorporation.
Underwriting Commission.

Unit - 2 company Irinal Accounrs" AS-4. AS-5, Disposal ol proflt, Declaration of Bonus
S hares.

Unit -3 Merger olConrpanies. AS- 1,1

Unit - 4 Internal ReconstrLrctiolr of a Cornpany. t_iquidation of a company.

lJnit - 5 Valuation of Goodrvill and Share.

Suggested Readings:
1. Modern Accountancy - Mukharjee, Haif
2. Advance Accountancy Vol-2 - A.K. Sehgal
3, Advance Accountancy Vol-2 - R.L. Gupta
4. Advance Accountancy Vol-2 - Shukla & Crewal
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M.com lV sem

GROUP_D:ACCOUNTING
PAPER - II : - Cost Administration and Control

Maximum Marks : 40+ l0 CCE

Unit - I Application of Marginal costing, Key factor analysis, profit planning, optimum
Product Mix, Make or Buy Decision, price fixation, Discontinuance of product,
Diversification ofProduct line, Acceptance of New order, Close Down decision.

Unit - 2 Budgetary Process: Budget Manual, Zero Base Budget, planning, programming
of Budgeting system, Performance Budgeting, Disposal of variance in standard costing,
Transfer Pricing: Meaning, necessity and methods.

Unit - 3 Pricing Strategy: Factors influencing product pricing, pricing decision process,
Pricing Methods: Cost plus pricing, Standard cost pricing, Marginal, cost pricing, pricing
for Target Rate of Return; Added value, Method of pricing, Differential cost ericing,
coing Rate Pricing, opportunity cost pricing, Administered pricing, Export pricing,
Skimming and Penetration Pricing policy, price Discrimination Target pricing, Non
financial factors of Pricing.

Unit - 4 cost Reduction and cost control, cost control process, cost Reduction process.
Planning for cost Reduction, Techniques for cost control and Reduction, value Analysis,
Inventory Control Techniques.

Unit - 5 TQM in Costing, Material Requirement planning. Manufacturing Resource
Planning Product Life cycle costing, Project Life cycle costing, Feedback control
System, Activity Based Costing, Target costing, Enterprises Resource planning, Synergy,
Benchmarking, Business Process Outsourcing.

Suggested Readings:
1. Cost Accounting - Jawahar Lal
2. Cost Accounting - M.N. Arora
3. Cost Accounting - Ravi M. Kishore
4. Cost Accounting - M.L. Agarwal

-9. Cost c?"|,oi --Dr. rnZUr"*Al'" ={ ^ '-(
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Unit - I Accounting: as an Inrormation System, as a ranguage factors influencing
Accounting Environment. Accounting and Economic Diveropment. concept o1
Accounting Theory. Role and classification of Accounting Theory. Approaches of
Accounting Theory.

Unit - 2 Accounting Posrurates, Concept and principres, G.A.A.p., Accounting policies.
Revenue Recognition, Study ol.AS-9, Concept ol Expenses, Gain and losses.

unit - 3 Revenue Measurement and its Rerevance, Various concept of Income:
Accounting Concept, Economic Concept and Capital Maintenance Concept, Operating and
Non-operating Activities, concept of comprehensive Income, prior period ltems and
Extraord inary ltems.

Unit - 4 conceptual study ofAccounting for changing prices, Segment Reporting, Sociar
Accounting.

Unit - 5 Interim Reporting, Human Resource Accounting, Varue Added Reporting.
Environmental Accounting and reporting.

M.com IV sem

CROUP-D:ACCOUNTING
PAPER - III : - Accounting Theory

Jawahar [.al
J.C. Maheshwari
L.S. Porwal
R. Mangal

Maximum Marks : 40+ l0 CCE

Suggestcd Readings:
1. Accounting 'fheory

2. Accounting Theory
3. Accounting Theory
4. Accounting Theory

w



M.com IV sem

^. ^ 
GROUP_ D : ACCOUNTINC

l,,APER - IV :- lnstitutional Accounring

Maxirrum Marks : 40+ i0 CCE

Unit - I Accounting for tlolding Cornpany.

Unit - 2 Accounting lbr Bank and Insurance Compan"l, (including t-if.c Insurance).
Unit - 3 Double Accounts System.

Unit -,, Accounting lor Co_operativc societies. Hotel Accountins.

Un it-S Government Accounting.

Suggested Readings:
1. Advance Modern Account

I lj::::: lffiilijJil'l ^Yg*ee& 
rranir

J. Aovance Accountancv Vol_2 _ R.L Cupla4. Advance Accountanci _ Shukla & Crewa
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M.com lV sem
CROUP-E:TAXATION

PAPER - I : - Direct Tax in India

Maximum Marks : 40+ l0 CCE

Unit - I Basic concepts and Defrnitions, Residentiar Status and rax Incidence. Exempted
Income, Deenred Income, Clubbing of Income, Deductions under Section-g0

unit - 2 computation of Tax Liabiritics of IndividLrar . Taxation on Agricurture Income.

Unit - 3 Return of Income and Assessment. Various Types of Return, Types of
A ssess m en t.

Unit-4 Advance payment ofrax, Tax Deducted at Source. penalties and prosecution,
Retund of Excess Payment.

Unit - 5 Income Tax Authorities, Appeal and Revisions, Settlement ofcases.

ffia
tuy--*-=w'

Suggested Readings:
1. Income Tax - Gupta & Ahuja
2. Income Tax - V.K. Singhania
3. Income Tax - R.K. Jain
4. Income Tax - S.C. Jain
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M.com IV sern
CROUP-E:TAXATION

PAPER - II : Business Taxation

Maximum Marks : 40+ l0 CCE

Unit - I Computation of Incomc riorn Busirress and prot'ession, Assessment of H.U.F.
inclLrd ing tax Iiabilir ies.

unit - 2 Assessment of flrm and Association ofperson. calculation ofrax Liabirities.

Unit - 3 Assessment of Comparries. including tax calculation.

Unit - '1 Assessrrent of co-opcrative socicty, charitabre and other T'rust incruding tax
calcu lation.

Unit - 5 Double Taxation Reliel. Assessment of Non-Residents.

Suggcsted Rcadings:
1. Inc(,ine 1ux - Cupra & AlrLrja
2. Incorne l ax - V.K. Singharria
3. Income Tax - R.K. Jain
4. Income Tax - S.C. Jain

@d4-Wv "z.w



M.com lV sem

GROUP-E:TAXATION
PAPER - lll :lndirect'I'axes

Unit - I Concepts of Indirect Taxes, Basic
Excisable goods, Manufacture, Manufacturer.

Maximum Marks : 40+ l0 CCE

conditions of Excise liability, Concept of goods,
Principles of C lassification.

Unit - 2 Valuation of Excisable goods, Delinition of Assessable Value, lnclusion and exclusion
fiom Assessable Valuc. Maxinrum Retail price Valuation.

Unit - 3 Assessment Procedure. Demand, I{cllnd and Appeal. Ccntral Excise value Added 
.lax

Credit Systerr (CENVAT)

Unit - 4 Nature ol customs duty, Types of'customs cluties. valuation lor customs. duty, inclusion
and exclusion. valuation under customs act. Procedures tbr irnport and export under Custorr Dutv.

Unit - 5 Export incentives, Duty drarvback, Porvers of customs officers. penaltics, con6scation of
goods.

Suggested Readings:

1. lndirect l'ax - V.S. Datev
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M.com IV serr
GROUP-U:TAXATION

. PAPtrl{ iV : Salcs & Servicc Tax

Maximum Marks : 40+ l0 CCF.

Unit- I Central Sales Tax: Background. basic Deflnitions. Interstate Sale. Persons liable to pay
CS'l'. Exemptions fiorr CIST. Registration o1'l)caler u nder ( S'1 . ('orrpLrtation of Taxable 'l'urnove r
and CS-1.

Unit - 2 M.P. vAT- Introduction, Tax free Goods, Registration of Dealers. computation o1.'l'axable Turnover. Assessment, Procedure and other provisiors relatcd *, ith VAr-.

Unit - 3 Payrnent and Recovery of vAl', Input'l'ax Rebate, vAT Authorities: porver and Duties.
Appeals and Revision.

Unit - ;l wealth 'l'ax: Basic corrcept. Deflnitions. Incidencc ot' Iax" [ixerrpted rvealth, Deemcd
Wealth. Valuation of Assets. Computation olNet Wealth and Wealth lax, Assessment l)roceclures.
I'enalties and Prosccution. Appeal and Ii.evision.

Unit - 5 Servicc Tax: concept, objective. Features. classiflcation olraxable Services.

Suggested Il.ead in gs:

1. Wealth Tax - H.C. Mehrotra
2. Service Tax - Holani llavi
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M.com IV sem

GROUP_F:TAXATION
PAPER - I : Banking Practices

Unit - I Bank: concept, Functions and Services, prohibited Business, Nature of Banking,
Qualities of Banker, Bank customer Rerationship, concept of customer, generar Rerationship,
Bankers, Rights and Obligations, Termination of Relationsirip.

unit - 2 Accounts of customers: various customers' Accounts, opening an account, Nomination
facility, Special rypes of customers Minors, pardanaslrin women, Lunatics, Intoxicated persons,
Joint Hindu Family, Limited Companies and Non .lrading 

Concern.

unit - 3 Employment of Bank Funds, Importance of Liquidity, cash Reserve, Money at ca and
sho( notice, Investments, Statutory provisions regarding riquid Assets, principles of lending,
Types of loan, Interest Tax Act.

Maximunr Marks : 40+ l0 CCE

scheme, Lodgment ol Bills.
Crossing and endorsemeltts

Unit - 4 Purchase/Discounting of Bills, Legal position, Bill Market
V-aghul Working Group Report, Letter of Credit, Concept and types,
of cheque.

unit - 5 Securir.ies lor Advances: cenerar principrcs. Advanccs against coods, Srock Exchange
Sccurities, Real llstate. Lit-e Policics. Fixed Deposits. cold. Slivcr. Bond and Debcnrurc. [.ien and
Mortgage.'l'ypes of mortgage, I lypothication. pledgc.

Suggestcd Readings:

1. Basu A.K.: Fundamerrtals of Bankirrg -'r'heory and practice, A. Maukherjee and co.
Kolkata.

2. Sayers R.S.: Modcrn Banking, Oxtbrd University press
3. Panandikar S.G. and Mithali D.M.: Banking of lndia; Orient Longman.
4. l)ecock: Central Banking; Groaby Lockr.vood Staples, I_ondon.
5 Tennan M.l-.: Banking - Larv and practice in India. rndian l-arv HoLrse. New Derhi 
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M.com IV sem
GROUP F:TAXATION

PAPER - ll : Banking in India

Vaximum Marks : 40 . l0 CCE

Unit - I Indian Banking System: Indigenous Bankers. Money l.anders, Nationalization of
Commercial Bank and their Eff,ects, Classification ol Banking Institutions, Commercial Banks,
Regional Rural Banks, Cooperative Banks.

Unit-2 Development Banking in India: IFCI. ICICI. SIDBI. Credit Guarantee Institutions; Export
Credit Guarantee Corporation of India. Dcposit Insurance and Crcdit GLlarantee Corporatiorr of
In d ia.

Unit - J R.B.l. : organization. f'Lrnction. c'entral Banking tunctions, promotional functions,
control olcrcdit by RBI, NBFC and RBl. commercial Banks ancl RBI, porver ol I{BI.

unit - 4 Banking Regulation Act 1949: Important features, Forms of Business ol a Bank,
Regulation lor capital, control over Management, Restrictions on loans and advances winding
up of a Banking Company, Amalgamation of Banks.

Unit - 5 Emerging Trends in Banking Sector: Narasirrham committee Report. committee on
Banking Sector Reforrrs, Bridge Loan. and Privatization ol Banks and its irnpact.

Suggested Readings:

1. Basu A. K.: Fundametals o1' Bank ing:Theory and practice: A rrukherjee Co.. Kolkata.
2. Sayers R,S.: Modern Banking. Oxlbrd L_Jniversitl- press

3. Panandil<ar S.C. and Mithali D.N1,: Banking ol'lncjia: Oricnt l.ongrnan.
4. Dccock: Central [Sanking: (iloaby Loclovood Staples. London.
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M.com IV sem

GROUP_F:TAXATION
PAPER - Ill : Insurance Management

Maximum Marks : 40+10 CCE

unit - I Insurance: concept, Erements, scope. Nature. characterjstics. Functions and Advantages,
Principles of Insurance contracts. Lit'e Insurance: Features and Advantages, Fundamental
I)rinc iples, Assignments olLife policies.

Unit - 2 Life Insurance Premium: Types and Influencing factors. Methods of computation of
Premium. Settlement of claims Lrnder Lile Insurance policies, GLridelines and procedures.

Unit - 3 Fire Insurance: Mcaning, Need and Scopc, procedure of taking a Fire lnsr:rance poricy.
Fire Policy Conditions, Procedure ol Clairn Settlement. Motor Insurance: Basic principles,
I)rocedurc of Motor Vehicle Insurance and Settlcment of Clainr. Fcaturcs ofAccident InsLrrarrce.

Unif - 4 Lile Insurancc corporation of India: objectives. corrstitution, Functions. and
Managentent. Ccneral Insurance Corporation of India: Ob.jects olNationalization, Orgarrizational
Structu re.

Unit - 5 I.R.D.A. Duties, Power and function. l.eature of II{DA. Irnpact of privatisation ol
Insurance Busirress in Ind ia.

Suggested Readings:

L. Insurance in India - B.C. Shrivastav
2. Insurance in India - M. Motihar
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M.com IV sem
GROUP_F:TAXATION

PAPER - IV : Indian Financial System

Maximum Marks : 40+ l0 CCE

o,JH iil:H:T[|j1Xil'3;j;i:'i,:;il:"ncnrs. . ncrions. Narure and Rore Rerationship

Unit - 2 Money Market in
Money Market Instrument.
Ind ian Capital Marker.

India: Mean ing f'unct ions.
Capitai Market: Meaning

Unit - 3 Depositories and
c o rp o rat o n "; ; ;, ;, ;il. :!:i.Ui.i:H:.",.J ;J,':H )",i il"i ] ?i ;.1,:.1 .f,:i,J [:Derivatives, Forward and future Contracts, Op,i""r,'fir,*". , 

.l.ypes 
and Benefits.

31l:l_ 
O Credir Rating: Concept and significance. Credir RarirForfeiting. 

qrrs rrEr|IIrualrse' Lreolt l(atlng Agencies in India, Factoring and

Funds: Introduction, Historv. Tvne< oroo^i.-,i^^ D^- r _.

. i . r 

"." " 
i.i,..; ;.il,ilJ: ; ;ffi ,."'ffi ,ii ?l; JH Un: ffi#:,il

Derelopment ol Monel Marker in lndia,
and functions. History and. Relorms in

WY

Unit - 5 Mutual
Funds. Objectives
Ind ia.

Suggested Readings:

1. lndian Financial System - B. pathak
2. lndian-Financial Sysrem _ Khan & Jainr. Trr E radfu qsrld _ {$r .{nFR
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M.com [V serr
GROUP - C : MANAGEMENT oF SERVICES

PAPtTR I : Marketing of Services

Maximum Marks : 40+ l0 CCE

Unit - I Conccpt of Services, Need rbr Marketing of Services. Signif.icance of Service Markcting,Market Segmentation and Market Mix fbr Servicis. f"y, ur.u. of.serviccs.

unit - 2 Marketing olBank and Insurance Services: Concept. various Users, Buyers, psychorogy.
product plannirrg and segmentation. r\4arketing mix. personnel SeIins.

Unit - 3 Transport Marketing: C:l:"i,. uses. prodLrct planning market Scgmentation, Marketingmix' Price Policv' Signiticance o1'Maiketing Manrge,.ne,.,t tbr ltail and Roacr l.ransport,

IJnit - rl Hotel and Hospital Marketing: concept, r.rsers and their behaviour, Hotel product. MarketSegmentation, Market mix, pricing decision, Hotel Marketing in lndia.

Unit - 5 consultancy Marketing: concept and neecr, [-]sers and their behaviour, prodLrct pranning
and Development. Marketing segmcntation. Rore or MIS. Marketing Mix, Concept una neea oiI)crsonal Care Serviccs. Education services, Indian scenario.
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M.com IV sem
GROUP _ C : MANAGEMENT oF SERVICES

PApER _ ll : project Management

Maximur: Marks : 40+ l0 CCE

Unit - I pro.jecr: Mcaninrr. Ch

Iri*r:lll #:ti?;::li:itilliilti'llii;:::i;,:iIl :::: :ffi :t.i, JJ:i:iXll ri

Unit - 2 projecr Formuration: pre-teasibiritl Study, projecr Iieasibiiity Anar"vsis: Market Anarysis,Technical Analysis. Iinancial Anal,r sis. C.lr",rl. orrir rir.'

Unit - 3 Project Finance: Direct fi nanc.iar. A ssistancc, Bridge l-oans. Specilic Assistance Schemerl'l-inanuial Insrilutions. pr(,iecr orgcnira,run srrr.,,,,.,. nje. eLrariries and Ftrnclions or.pro.ieetVrnrgcr. Righrs and ItcsponsihilitiJ,s r, . O.r".i ,r"r,n"r.''

unit - 4 Project Imprementarion: pre-requisites for successrur Imprementation. projectManagement Systems; Characteristics, ru...i,y, pr".i..i vunug.r"rt Information System.

Unit - 5 Project Audir: Ex-post project Evaruation, Human aspect of project Management,Lnvtronment Appraisal of projects (a brief review).

Suggested Readings:

1. Project Management _ R. Thirumalai, Himalaya pu blish ing House, Mumbai2. Projects - prasanna Chandra, Tata Mccraw _'Hifi prU. C"r. New Delhi.3 Project Management and contror -Narendra singn, H"iruruyu pubrishing House, Mumbai



M.com IV sern
CROUP _ G : MANAGEMENT OF SERVICES

PAPER - III : Managcrnent of Non profit Organizations

Unit - I Non-Profit Organization: Concept
Product life cycle olNPO, Donors and NpO,

Maximum Marks : 40+ l0 CCI:

and objectives. Environmental Influences on NpO,
Behaviour ol-beneliciary,, Marketing rnix lor N.p.O.

Unit - 2 Total Quality Management: Meaning. concept of reM tbr Npo. consrituents of reM.
Features ofTQM fbr Educational InstitLrtions. ealth care organization. Red cross services. NGo
and po lice serv ices.

Unit - 3 Innovative Education: why and How, Segmentation in Education, concept of Education
lnfbrmation system, Marketing rnix for Adult Literacy, Strategic marketing for Adult Education,
Elerrentary Education, Secondary. Vocational and Iligher cdLrcation.

Unit - rl Healthcare Services: Concept of Hospital Marketing Rationale of Healthcare Marketing,
Segmentation of Healthcare Services, Users Behaviour, Marketing Infbrmation System for health
cale services. Public Image building.

Unit - 5 NGo's concepr, UN accredited NGos, 'rypes of Societies, Markcting fbr NGo,s, product
and Promotion M ix to NGos. Red cross Society in rndia, Red Cross Marketing: conccpt and
Rationale, Red Cross inlbrmation system. Challenges betbre Npo. [:uturc pro.p".t, ol NI,o in
In d ia.

\r $pvv
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M.com IV sem
GROUP _ C : MANAGEMENT oF SERVICES

PAPER - IV : Indian Financial Svstcm

Maximum Marks : 40+ l0 CCll

Unit - I lntroduction of Financial Svstem:Components. Ilnctions. Nature and Role. Relationship
bctr.veen flnancial system and Economic grorvth

Unit - 2 Money Market in India: Meaning, runctions, Deveropment of Money Market in India.
Money Market Instruments. capitar Market: Meaning and firrrctions. History of Indian capital
Market. Relorms in Indian Capital Market.

unit - 3 Depositories and custodians: Depository Systerr NSDL, cSDI-, Stock Hording
Corporation ol India. Derivatives Marrret. Concept. uene{rts and necd. Types or Financial
Derivatives. Iror*ard and lrture contracts. options. lirturcs, 'r'1pes 

ancr Benelrts.

Unit - 4 Credit Rating: concept and signiticance. credit Rating Agencies in India. Factoring and
Forteitrng.

unit - 5 Mutual IrLrnds: Introductio,. llistory. Types, organization, Regulation over Mutual
Funds. Objectives of Financial system relornrs. Present Position of Financial Sector Relbr.ms in
In d ia.
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CHHINDWARA
fu-<-{r-sr M*sroq, fuqilst (u-u-)

uNlvERSlTY, CHHINDWARA (M.P')

ClasslfisTT

Semesterit{t{gq
Subjectlfrw
Paper
Title / aftffi

Max, Marks letf*+nq 3fifi :

M.Com.
IV

OptionalGroup-fl<i

Dissertations/ Project RePort +

Viva- Voce (ag eiltr rqqlqfulufl
sfrn(q + dfu-o qfte+t)

40+10

Particulars/ft+sst
The selection of the subject for the dissertation / project report will be decided by the

departmental professor / issistant Professor with the consenl of the head ol the depanrnent'

wili"tr *itt be presented in duplicate in the depa(ment within one month of the end of the flnal
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