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M.Com. (IV Semester)
Examination, 2025
Marketing Group II

Comsumer thaviour
P

—

aper : 11
Time Allowed : Three hours
Maximum Marks : 40 Reg./ 50 Pyt.

fafiq aRenfefal & fore fAder-

T} g 1At & @Us-37 ¥ qegl 5 49 &l BT SifHard &, Jedes
o 1 37 T & GUs-a ¥ &7 FAKIF 5 Fe 86 BRA1 & S &, Jodb
5o 2 37 @7 &) @Us-a @ & FG 5 7 &7 @A FHard &, qedd
J77 5 371 T &

For direction of regular students:

All question are compulsory. Section-A objective type attempt all the 5
questions are compulsory, each question carries 1 mark. Section-B
short answer type, attempt all the 5 questions are compulsory, each
question carries 2 marks. Section- C Long answer type attempt all the
5 questions are compulsory, each question carries 5 marks.

zareardt gRenf2fal & fore fAder:

g4 797 sifard &1 Gus-37 & avgs 5 99T & B]AT 3T &, ID
g9 1 3/ @1 &/ @Us-g & FYFARIT 5 Fe &7 X 3ifardf &, gedid
997 3 3/l BT & @US-¥7 ¥ &ef JTRNGT 5 §9 BT A1 ST &, Jedep
777 6 37} @7 8

For direction of private students:

All guestion are compulsory, Section-A objective type, attempt all the 5
questions are compulsory, each question carries 1 mark. Section-B
short answer type, attempt all the 5 questions are compulsory, each
question carries 3 marks. Section-C Long answer type attempt all the

5 questions are compulsory question carries 6 marks.

C-3-(452/600) 402202 |P.T.O.]
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Section - ‘A’

( TGS e )

( Objective Type Quest ions )
I5x1=5]
Sieae fFreafeifaad T3 o= & % AT | AP g9 BT
3 BT 2
Note :  Attempt all the following questions. Each
question carries 1 mark.
L. W@ R & T BT
Choose the correct answer.
) gy SROTE A 9G4 R &, S 59 XA, T A
o1 gl o dal & Ha A gt @1 fefRa &
gqmuaﬁm%"ugmé’t.a. o= &1 2l
(@ ¥
®) &
"Buying motives are those influences of considerations.
which provide the impulse to buy, induce action or de-
termine choice in the Purchases of Goods or Services"
This statement gives by D.J. Dourian
8y Yes
(b) No

C-3-(452/600) 402202

3
(if) Hﬂéiﬁwﬁﬁm‘mlﬁlazgmmzmm?aa
UE® dHEelian &l
(a) &f
(b) &

Any individual who purchase goods and Services from

" market its called Customer.
@) Yes
(b) No
(i) 9 G F, S F vH wA T BN & qon
N TR ST ¥pladi 3a= B 1
(@ &
(b) &
In large nations the Population is bound to lase a lot of
it homogently and thus Subcultures arise.
~(a) Yes
(b) No
(iv) 3IREROT vh sMaTadT & S RE BT IS A
*fe o &% & e PR @< 5 fore gaia w9

¥ TG ST
(@ &
(b) ==

A motive is a need that is sufficiently Pressing to direct

the Person to seek satisfaction of the need.

~(@)__Yes
(b) No

C-3-(452/600) 402202 [P.T.0.]



4 [5]
) mﬁﬁﬁéﬂma;%m@ﬁaaﬂaamﬁlaﬁ Fora
o e R amavas axq $ fore wafaw da-iat OR
Jare fewanh ) RER v ¢ ok 3 Pl s e
2 What is Consumer behaviour?
(@) & 578 - I
©) T Unit - 11
Production specification is the stage of business buying 3. 3UURHI WeEr a7 ¥
where an organization and specifies the best technical 1 What is Consumer Research?
product characterstics for a needed item. 37oraT
(a) Yes ‘ OR
(b) No | ‘ JEIcHS HA TAER B F1 FEURN &2
Gug - ‘g ‘ What is the Concept of Organisational buying behaviour?
Section - ‘B’ 3 ‘ o - I
;‘ Unit - 111
bl | 4. T SFROT B R Bl
( Short Answer Type Questions ) ‘ Bffine the consumer motivation.
2 x5=10] ‘ 32rar
Fe - T g ge & FAR Ao | TAB FPIE W OB 5 OR
a1 FFErd & | 50w 5o 2 3wt a7 &1 SREROT SEH & o ¥ M o awe &2

Note: Attempt all five questions. One question from each What do you understand by Development of motivational re-

: ; i : search.
unit is compulsory. Each question carries 2 marks. h

7w - 1 B - IV

St Unit - IV
2. JRDT ER @I LR A 3 TT FAA &? 5. P B IFEROT T 22
What do you understand by concept of customer behaviour? ‘ What is the concept of Pers onality?
C-3-(452/600) 402202 ‘ C-3-(452/600) s o



7]
- uRd L IR 2R o Rl i

Write note on Consumer behaviour in India.

ELTTY
; ; Unit - 11
i1y, ﬁmmﬂmmmamw

5~Bxpiain the characterstics and process of organizationa|

re of consumer research,
T - 11
: Unit - [11
B T &2 TS TOR o o

I




| 81
OR
JasirepT fafderdn qom 82§10 363 a1 YA B 1318 |
What is consumer diversity? Explain its objects uses.
PR - V
Unit- V
Wmm-mmammm%m
e P qHHRA|
What do you understand by affluent and non affluent con-
sumer? Explain it importance.
3R
OR
e ot @ Aot B wmEd qun geE o few
TR fear e

&Explain the lifestyle profites & social class. How to

measurment of social class.

Fok ok ok ok

C-3-(452/600) 402202
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402201
M.Com. Fourth Semeter

Examination, 2025
MARKETING GROUP

\ Paper : 1

o, B ‘
Advertising & Sales management
Time Allowed : Three hours
Maxinwm Marks : 40 Reg. /50 Py,

e aRenfefal & fire fder-

\
T 1% Sifaref & w31 @ avgs 5 5o 8t vk i . ety
T 1 31 @ 8| WUB- ¥ T FeR1T 5 797 567 771 & FFar 2, o
5T 2 310 T & @S- & & I 5 5797 77 v At & g
¥eT 5 3iedl BT ) |
For direction }y"reg ular studens:
All question are compulsory. Section-A objective type attempi all the 5
questions are compulsory, each question carries 1 mark. Section-B
short answer type, attempt all the 5 questions are compulsory, each
question carries 2 marks. Section- C Long answer type attempt all the
5 yuestions are compulsory, each question carries 5 marks.
vareart aRamffal & fore fder:
W1 727 Jffardt 81 @s-31 & aeqiee 5 997 561 v I & e
5T 1 37! BT & @US-F & IR 5 597 T T It & peiw
¥ 3 3] @1 | US- W &l FoRIG 5 W9 8T aj 3faret & nele
T 6 37! BT &1
For direction of private students:
All question are compulsory, Section-4 objective type, uttempt all the
5 questions are compulsory, each question carries I mark. Section-B
short answey type, attempt all the 3 questions are compulsory, each
question carries 3 marks. Section-C Long answer type attempt all the
3 questions are compulsory question carries 6 marks,

C-3  (451/600) 402201 [P.T.0.]




[3]
Peraon;| selling 1s method of direet
(L Trie

(b)  False

(¢)  Both

(d)  None of those r j
et yaay ¥

(a)

(b) o ?
© FFwos
@ IR v

Functions of tdvemsmg 08%.'

(@

3 y




|5]
Bt o gk vt <Py e |

‘iq
%
z3

h lain the meaning and definition of ady: !
®) ‘ w1 - 11
(c)

e Unit - 1l

3. foat ffoimgéwmm%? J

What is preﬁhqgch advertising de&is_f'm 1
FAYE/OR

ot 5 e Py

;Af ite the type of adveni&lml copy. \
i (Y

B AT %

¥ vi-m Ry |
o R @ g0 Hig, |
at is advertising department? \ - ‘
‘ F@1/OR ;

T TR & T B T

onal sellix‘l'g»;‘% ok c.i

T




T S RS

6/%a=a geE %sm\:ii‘m &

", fez8l
T Foren
HUF/OR i
o OR 'r
éaﬁam‘aﬁwgﬁﬁmxwmm ﬁmmﬂ aﬁi I’
Explam (he mam characteristics of personal sclling,

- wR-V mé-ll
Unit - V Uit f .
mmgﬁw{ﬁaﬁﬁmm

What objectives of management.

Y \
foma v & wofe o 1 3&3! N
Explain the mam characteristics of’ p&soqal selling : ! ) w OR ““;
_, : i A ' ; LA LE!
@oE - T % 3 e et @ & gafad wxar 22 %

Section - ‘C’ How does e'l‘dvertising affect consumer?
( A 387 5o ) i z@rE-11 \
( Long Answer Type Questions ) Unit-IIT 5
IS x5 X :
e : P 3 8 e ahe e : o TUIAIEIRYT @1 Yoo @t 3eead &l TRl

Explain why advertising cffectivencss measurement is

5 3@ T8
Note: Attempr all Five questions from JSollowing. E

necessary. 5

question carries § marks.
OR
o1
fiem st B wwEA?
Unit-I

- Explain advertising Budget?

C-3  (451/600) 102201 (451/6008 402201 [P.T.0.]
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[8]
§oTe-1V

1 Unit-1V \
10. éﬁﬁﬁm srr%&xa‘fraoha?r%lul

iscuss the natur
personal selling.

v
3
b
R
Ay 4
e
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M.Com. (Fourth Semester)
Examination, 2025
Marketing Managment Group
Rural and Agricultural Marketing
Paper: II
Time Allowed : Three hours
Maximum Marks : 40Reg. /50 Pvyt.

Fafia aRanf¥far & fore fFAder-

Tt 757 1f3ard &) @Us-37 & aeie 5§ 8 FRA Hard &, HedD -

Y97 1 31 3T &| GUS-§ & 7Y FXI 5 Fe7 8T B]AT & HAard &, Jedd
¥ 2 3 @7 & @Us- & & FaRI 5 §e &1 IR HAard &, Hedd
59 5 3l @7 1

For direction of regular students:

All question are compulsory. Section-A objective type attempt all the 5
questions are compulsory, each question carries | mark. Section-B
short answer type, attempt all the 5 questions are compulsory, each
question carries 2 marks. Section- C Long answer type attempt all the
5 questions are compulsory, each question carries 5 marks.

wareardt uRenffat & fore fdr:

T4t 997 Fif3ard &1 @Us-31 @ avqITS 5 5 &6 AT AT 8, JedD
797 1 3id @7 & GUE- & FTgFANIg 5 §e 8T @A HHard &, Jedlp
577 3 3l @1 &1 Gus- ¥ e FIT 5 79 BT BRAT ATt 8, Jedd
97 6 3! @7 8

For direction of private students:

All question are compulsory, Section-A objective type, attempt all the 5
questions are compulsory, each question carries | mark. Section-B
short answer type, attempt all the 5 questions are compulsory, each
question carries 3 marks. Section-C Long answer type attempt all the
5 questions are compulsory question carries 6 marks.

C-3-(453/600) 402203 [P.T.O.]
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Note :

(2]
@z - 3
Section - ‘4’
( T we7 )
(Objective Type Questions )
[Sx1=5)
Prerfoiee it 51 & SR BT 1 535 ey oy
3@ @1 8l
Attempt all the following questions. Each
question carries 1 mark.

1. R TR P 99T D

Choose the correct answer.

0 F=foRea & | a9-91 9ma: 9Ra § grfor

()

C-3-(453/600)

fuom @1 ged FE AT S @2
(@ 9riioT 3TIET | fageor
®) e G S e
© o F=a
(d) T &t # fagoe TR
Which of'the following is NOT typically considered a
component of rural marketing in India?
(@ Rural consumer demand analysis
(b) Urban retail chain management
(c) Channels of distribution
(d) Marketing communication in rural areas
7 4 ¥ 37 PR SR @1 gea T 22
(a) 39D
(b) fegiferr
(©) 39HIH
(d FIREH

402203

(i)

()

C-3-(453/600)

[3]
Which of the following is not a compnent of the agri-
cultural market?
(a) Producers
(b) Middlemen
(c) Consumers
(d) Factories
f YR & TR & aewrer Befrat 3Ry &
fore = fasar e @2
(a) PRAg ATHE
(b) & AST
() ¥ SR
(d) vEdS SEIR
In which type of market are transactions made for
immediate delivery and payment?
(@) Forward Market
(b) Cash Market
(c) Speculative Market
(d) Exchange Market
HRa ¥ ygen fafrafia soiR fiew af wnfya fear
Tar a1?
(a) 1886
b) 1928
(c) 1947
(d) 1956
In which year was the first regulated market estab-
lished in India?
(@) 1886
(b) 1928
() 1947
d) 1956

402203 [P.T.O.]



4] ) 3 il
O T A A IR PR st & dRaww o e @ WA & grftor Al freror At @ ufimr a2

& What is the role of distribution channels in [ndia's rural
(a) 9= "nf markets?
® R - 11
(c) dIrg wmt Unit - IT
@ & 3. P fauvm @ wRurfia &% iR 39 gl e %)
Which of the following is not a means for farm prod- Define agricultural marketing and explain its nature.
ucts? 3an
(@) Roadways OR
(b) Railways | N Farel sk i awget & & v R ol
(©) Airways » Mention two major difference between agricultural
(d) Banking products and manufactured goods.
T - I
s - ‘§ Unit - I
Section - ‘B’ 4. Ry Jueien awgalt & faaRor e @ @ #2
( W W ) i What are channels of distribution for agricultural comsumer
( Short Answer Type Questions ) ! goods.
2 x5=10] | -~ gpema
e : wH O e & FR Ao | TIE T v geT OR
&1 Sifvard & | gew e 2 sidt ar # &1 wide” B Wi w9 § e |
Note :  Attempt all five questions. One question from each Explain the concept of cash market in brief.
unit is compulsory. Each question carries 2 marks. R - IV
T - 1 Unit- IV
Unit-1 5. WRd ¥ qdaW fauor s goneh @ Q& sgE FEm
2. yrlr fawom # 3are yee @ @r WEa &2 T &?
What is the importance of Product management in rural What are two main limitations of the present marketing
marketing? regulation system in India?
3Rar 3Rt
OR OR
C-3-(453/600) 402203 C-3-(453/600) 402203 [P.T.0.]
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[7]
[6]
Rfrafs st & & ol & m iRy 33‘;‘
Name any advantages of regulated markets. ot ¥ R @t (Sales F ) ¥ Bt ot
-V qqurT 11 (Sales Force 5 s
Unit-V fwort SR @ yfirar ® frear ¥ Tt 5

6. P 3t & Ruom A M & 7w B
What is the importance of grading in the marketing of farm
products?

Discuss in detail the role of sales force tasks and marketing
communication in rural marketing.

g1 - 11

Unit- II

8. PN fauom @ Haper, & 3 forvar-awg &1 e @

ol BTl
Explain the concept, scope, and subject matter of
agricultural marketing in detail.

3rRMEr

OR
PN sl B e F vgew & g W & T
fafael
Name two materials commonly used for packaging
agricultural porducts.

AA4Al
Qus - W OR
Semo;-‘C, 31T ISR TR W TT T &2 $HP Tedi, Merierar
Jos gl AT IR §ell & AU TS T DI AT DITTE |
(Long Answer Type Questions ) v What do you understand by market structure? Discuss its
- [5 x5 =25] dynamics, components, and relation with market forces.
e : Frfafe & @ o g & s Al g T ¥R - I
5 F@l @1 8l Unit - I
Note : Attempt all five questions from Jollowing. Each 9. "FRIE vawdar”, 3R “Megw vaada” & 99 IR
question carries 5 marks. P FER0T Figa Tw=se|
o - 1 Discuss the difference between commodity exchange and
Unit-I

produce exchange with examples.
3gar
OR
3R iftg YoR & TRI &1 ITYH 2RO Figa qo=
ol

C-3-(453/600) 402203 [PT.0.]

7. m%uﬁwﬁmﬁﬁﬁﬁmﬁwmm@,
T ST ) Hi 35 S iR QTSR R
T R
Highlight the characteristics of rural marketing in India
and explain the dimensions of rural consumer demand
and market segmentation.

C-3-(453/600) 402203




(8]
Discuss various types of markets like forward dealing,
exchange market, and speculative market with suitable

R - IV

Unit-1V

example.

10. ¥Ra # faFafie seRt & saf ik 99a & 9

o e ) =t Hifswel

Discuss the genesis of regulated markets in India and how
they have evolved over time.
3AdT
OR
fafrafia st & dwem o saren PHifse @ wra A
3P Hidg B IeR FH $ AT ATl

- Explain the organization of regulated markets and suggest

11.

improvements for their future in India.
% - V
Unit-V

PN IR & fquue § aRae & @l & wusmEe|

Explain the advantages of transportation in the marketing

of farm porducts.

3RI4ar
OR ,

AHDHIEHRUT B TREITNT BT AT HY It & Faof &
39% UBR 3R Amevst w Taf Sifswl
Define standardization and discuss its types and criteria in
relation to agricultural produce.

A e e okook

C-3-(453/600) 402203
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402204
M.Com. (Fourth Semester)

“xamination, 2025
MARKETING
INTERNATIONALMARKETING
Paper : IV
Time Allowed : Three hours
- Maximum Marks : 40 Reg./ 50 Pht.
Fetaa aRenfefal & e Fder-

il 7R SIfaret & @37 % avgle 5 ¥ g6 @Rl S &, B
5o 1 5% BT &1 QUe-q ¥ o7 JeRNG 5§97 §e1 oAl & Sy &, ydd
52 2 31 BT 8| GUS-F W &1 JKIT 5 We §6T DR HEr &, Hedkd
5o 5 3i! @1 8

For direction of regular students:

All yuestion are compulsory. Section-A objective type attempt all the 5
questions are compulsory, each question carries 1 mark. Section-B
short answer tvpe, attempt all the 5 questions are compulsory, each
question carries 2 marks. Section- C Long answer type attempt all the
5 questions are compulsory, each question carries 5 marks.

e aRenfefal & foe FEr:

g4t go7 sifard &1 @Us-37 ¥ avqi 5 7 661 B Jfaret &, geoe
5o 1 3iap1 @7 B WUS-§ W TYIRIT 5 5o &7 A e 8, yeels

g9 3 37351 BT & @V~ ¥ S FNT 5 §97 8T X1 IR &, Tl
y97 6 3] T Bl

For direction of private students:

All question are compulsory, Section-A objective type, attempt all the 5
questions are compulsory, each guestion carries 1 mark. Section-B
short answer type, attempt all the 5 questions are compulsory, each
question carries 3 marks. Section-C' Long answer type attempt all the
3 questions are compulsory question carries 6 marks.

C-3  (454/600) 402204 [P.T.0.|
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-
Section - *4'
(TP v )
((Objective Type Questions )

[5x1=5]

questions. Each

[3]
&) T @ & g A o
R e

(c) ¥ wR W I @1 AT

(d)  3cre aRad & aeer

The concept the product adaptation means-
Introducing the porduct to the local market as-is
Changing product [catures (o suit local markets
Standardizing products globally

Avoidiing product changes

1992




.

4
A fm selling pvm!mltl 1o foreign buvers throngh an
miermedian s gneaging n -
(n) Dhirect exporting
(b1 Indirect exporting
(c) Lwensing
)y Tranchicing
(o s R fiem & afim @
(a) 3I9@, T3, TUR, WIH
by T, Fea, U, TR
() ©m, W, VOR, HEq
@) T, e, am, '
The mtemanional marketing mix includes-
(a)  Production. price. promaotion.
(b)  Planning. production. packaging. promotion
(¢)  People. product. promotion. price
(d)  Product. process. profit. place

@us - §
Section - ‘B’
( T o )
( Short Answer Type Questions )

Csx2=10]

iz : ¥ GG g & I T | D 3G @ 0B g

v 3ifard & | 9795 59 2 HHl d1 8 |

Note:  Auempr all five questions. One question from

cach unit is compulsory. Lach guestion carries 2
marks

(-3-(454/600) 402204

(5]
gmd - |
Unit - |
2. Fmfdn o armamn ¥ mp g A2
What are the kev clements of the mternational marketing
environment”
31/ OR
s fauor &1 @ w4 22
What 1s the scope of international marketing”
g@E - 11
Unit - 11
3. Ted IR A ST T FAr 22
What do vou by price quotation”

Fadr/OR

L ool 3 R @ &2 98 & fateat fatau)

What is overseas product development? Write their two meth-

ods.
318 - 111
Unit - 111
4. U TERUT Y NE AR I TR & g IR qarel

Distinguish between direct and indirect trading with one ex-
ample.

3R@Ei/OR
s foom & yeaw Wn & o A Rt wEes
3l
List any two methods of direct trading in international mar-

~ keting.
B ; \

(454/600) 402204 [P.T.0.]




[6]
g - 1\
Unit - 1\
S. Fols s w2 P @ Reg s

What e export credit? Mention any two objech e

JeE/OR
FER wmR ¥ ol w3 ¥ gre ok d@fing Radd

B et

Writc short note on the importance ol export crodit n interna-
tional trade

8 -V
Unit- V
6. vwxag Fofe-amm & ? W o wued 2
What do vou mean by export-import Bank of India?
3a1/0OR
¥ g 52 7 ot faieh R & @ 2 veR s
State any two types of foreign trade conducted by India.
QUs - '
Section - ‘C’
( & 3o W )
( Long Answer Type Questions )
[5 x5 =125]
Fz :  Foftes 3 4 = gig ye & FoR @l Feld
777 5 351 &1 8l
Note :  Auempt any five questions from following. Fach
question carries § marks.
7. sEderg fawm @ oRufia &Y W9 & caEEis
AR ¥ sHE R, WER AR "R @) 9esh
C-3-(454/600) 402204

; Ex]
Detine mternational marketing Fxplam s scopa natnre and
- semlicance m today's business environment

Forar/OR

- ety foe % anefid ate aar A 0 o
B ) w el e & e st oA Ae
e & 22
Discuss the internal and external environment of interna-
tional marketing. How do these factors affcet foreign mar-
kel identification and sclection”
Rrefir e @ 27 35 FTA 3R wER B mata
3 A fafirg R W Tl B
What is an cxport organization? Discuss the various factors
affecting its structure and types

Jya1/OR
Jaqres far @ &2 RRe are & forw et & fofa
Y a1 eitE B & R dutrEY g I B I
aeh fifte orifr sk fafirat & e &2
What is product development? Explain the different strate-
gics and methods by companies to develop or modify prod-
ucts for overseas markets.
IR fagom ¥ wges e faftrdt & @ &
T Fon Sifaw wfier 22
Explain the methods of pavment used in international mar-
keling. Wha are the risks involved?

v 3qa1/OR
st IR I o oo Y 2§ SR B
aret faftr fftradt 1 o & aofr %1 O Frafat
forw @t fiftr st 3 @ ok @2

[P.T.0.]



10.

11.

| 8]
Delme direct and mdirect trading. Describe i detail the
various methods used in both. Which one is more sy

able
for small exporters and why?

yRd A Frafd IR @) Gaersm s T urdig Rafa
o1 MRS fm o (3R sk wrdlg Rt
T 8 (videw ad) B Y W) Tat o)

Discuss the role of the export credit guarantee corporation
of India limited (ECGC) and the export import Bank of [1-

dia (EXIM Bank) in facilitating export trading in India.
JAAUAI/OR

Frifa =R # SRGH 310 FA1 JHet &2 Frofa o
I gitias dat iR fada §Rml & yfier w gaf
B

What do you mean by risk i exporter? Discuss the role of
commercial banks and (inancial mstitution in export credi.

foee) MUR @ YRWING &R YRd & Hafd & g 3
foew onfdie &3 (SEZ) iR faeer mR Afa &y
R Tt ARl

Define forcign trade. Discuss the role of special cconomic

zomes (SEZs) and foreign trade policy in boosting India's
exports.

3125@1/OR
fovs TUR W7 § YR B YHH R 06 [l ol
faeq AUR F7 & FkA IR HEl & avfF o) faed
FUR §o7 7 R AUR BT fa-aig s §
[ TER Jeg Df &8°

Write a nole on India's role in the WTO. Describe the ob-
jective and functions of the WTO. How has WTO helped in
regulating international trade?

C-3-(454/600) 402204
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