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Note : Attempt all the three sections as directed. Distribution
of marks is given against each section.

&Us- 3"
Section-‘A’
( axfres e )
(Objective Type Questions)

[5x1=5]

e : Feffla aoit el & Fo) il e §eT 1 3@ B B

Note: Attempt all the following questions. Each question
carries | mark.
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i : ity &-areet e & Haef # SSL &1 Q1 A 1 &2

Choose the correct answer-
@ Frefifes ¥ F 5ad IKS & aR @ 8 (A) Secure socket Layer
1 . H

(A)  Perspective (B)  System socket Layer

(B)  Tradition (C)  Scuresystem Link

(C)  Practical Utility (D)  Socketsecurity Layer

(D) Allofthe above
Which of the following is a core pillar of IKS?

What does SSL stand for ae-Commerce security?

(A) Secure socket Layer
(A) Perspective

(B)  Tradition (B) System socket Layer
(C) Practical Utility (C)  Scuresystem Link
(D) Allofthe above (D)  Socketsecurity Layer
) BB S i 05T e 9 e 7 | (v) Bfsea wfen & gE e @ 22

(A) Selling toend- i
g 10 end-users (A) Tobuild brand awarness online

(B)  Electronic Data Interchange (EDI) between
: (B)  Toincrease offline sales

companies
(C)  Consumer to consumer auctions (C)  To reduce online customer support
(D)  Government tenders (D)  Toincrease print advertising

What is the primary focus of the B2B model? What is the primary goal of digital marketing?

(A)  Selling to end-users : ; <
) (A)  Tobuild brand awamness online
(B)  Electronic Data Interchange (EDI) between

(B) Toincrease offline sales

companies
(C)  Consumer to consumer auctions (C)  Toreduce online customer support
(D) | Government tenders (D)  Toincrease print advertising
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Discuss the security protocols and encryption.
% - IV/Unit - IV
. Bises =8 & oitum 3R arr R ==l Hifse
Discuss the definition and scope of digital marketing.
: Fgan
OR
$aSE 3R FEeass AHk & @ aRR Rl
Write the difference between inbound and outbound
marketing.
1 - V/Unit - v
- W Afea 75T 31w g T %
whERel
Explain the social media marketing with suitable example.
3yar
OR
Google analytics 3R K Pls 0 aef #if3m
Discuss google analytics and K pjs.
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Section-‘C’
( & 3w uw= )

( Long Answer Type Questions )
[4x 15=60]
Fe : (kiR 7 ge5t 4 @ fa81 4 591 @1 Io% 500 It
¥ &2 gedids 7o 15 3iE @ 8l
Note: Answer any 4 out of 7 questions in 500 words. Each
question carries 15 Marks.
7. o 3R ZEaE § A Sea-let & de9g § RuRke
AR gfedIoT B AR BHIfTel
Explain the traditonal Indian view on wealth and ethical
living ini business. '
8. JUGE IRV S WY 3-SR IS Aisall AR
Igpant R Tal Sl
Discuss the E-Commerce Business models and applications
with suitable examples. y 3
9, -l YRET WAkl 3R I R W THERN F IR
¥ fRaR J wwege
Explain the E-Commerce security threads and its common

ISSUES.

10. Buyer Journey @ TRHST, TRUT 3R IR0 | T

Hifare|
Discuss the definition, smgmmdcxmwpl&ofﬂ'ebuwjamey.
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12.
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[8]
feforee mrdbfem & Afcrpar 3tk Ser Mt & e
R
Explain the ethics and data privacy in digital marketing.
W g9 Siifeargare 3R e g9 Arbfen W Tt
R, 3R 36 U T IR | 06 TR Sl
Discuss the search engine optimization and search engine
marketing with its key differences at a glance.
0 for0 fowdi W fédre fewforat feRael
Write short notes on following topics.
Entrepreneurship
Cyber Security
E-Governance

Digital Marketing Mix

* ok ok
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